April 22, 2022
Request for Proposals: New Website for a Multnomah County “Parenting Education Hub”
Introduction / Project Overview
Neighborhood House is a nonprofit organization that serves families in the Portland area, with
special expertise in child care and parenting education. As part of a community-wide effort to
transform child care and parenting in Multnomah County, Neighborhood House is leading the
creation of a “parenting education hub” for families with children in our region. Our 12-member
Parent Community Council will oversee the vendor selection process, design process and
development process for a brand-new “parenting hub” website. The website should serve as a
central home for families with children to find what they need to be happy, healthy and strong.
Vision and Values
We believe every parent is essential to our community. We believe in being strengths-based and
breaking stigmas that are rooted in cultural misunderstanding, racism and a scarcity mindset.
We believe in taking a grassroots approach to creating a truly parent-led, parent-owned hub that
pushes our whole community to go beyond what is currently thought possible. Specifically, this
means parents are involved at a co-leadership level to administer and oversee all “parenting
education hub” efforts and to lead advocacy efforts that elevate, expand, and fund parenting
supports in the community.
We believe our whole community will benefit from developing parents into the next generation of
educators, system leaders, and advocates.
We believe that centering racial equity and a commitment to families oppressed by mainstream
systems is central to our work. We commit to a culturally appropriate and responsive approach
in all stages of work.
We believe in the strength, knowledge, resilience, and lived experiences of communities of
color, immigrants, and refugees and recommendations will be guided by the knowledge of these
communities. We will intentionally connect with parents and caregivers of children with
developmental delays and disabilities.
We believe in parent and caregiver leadership and self-determination. Our recommendations
will lead with and center parent voice as the experts in their children’s lives and their own needs.
Our recommendations will focus on meeting the needs and overcoming barriers for families with
children, especially those in our focal population. Our recommendations will focus on the
importance of parent choice in deciding what parenting supports are right for them.
We will intentionally partner with other community hubs and collaboratives, including the
Washington County and Clackamas County parenting hubs.

Budget Range
We are budgeting $6-10k for design and $10-20k for development, and $1-3k annually for
ongoing maintenance. Please feel free to include Pro Bono options outside of the anticipated
scope of work.
Anticipated Timeline
May 25: RFP response deadline
June 7: Vendor selection
June 13: Project kickoff
June - early July: Design
July - early September: Development
Mid-September: Final review and approval, training
September 19: Desired launch date
Back up plan if delayed: Harvest season launch
Anticipated Scope of Work
Strategy
Onboarding Meetings (Parent Community Council Kickoff Meeting & Strategic Partners Kickoff
Meeting)
Website Strategy
Informational Architecture
Wireframe
SEO Keyword Analysis
Design
1-3 Homepage Concepts
4-8 Page Designs (ex: Home, About, Find a Program, Events Calendar, Blog, Contact Us)
3-6 Icon Designs
2-3 Logo Designs
Development
Theme Development or template (WordPress)
Quality Control Testing
Cross browser
Cross device
Website Trainings (Staff training & Parent Community Council training)
Launch
Monthly maintenance
Additional SOW considerations (Dependent on budget and interest from Parent Community
Council):
Integration with text, email and/or social media campaigns
Other ideas and recommendations based on agency expertise

Goals
1. To provide the most easy to navigate, search and filter website for parent- and
family-related programming, events and resources in the Portland area.
2. To design a website that feels made by and for parents and families, especially those in
communities that have been marginalized or underrepresented in government and
nonprofit policy-setting and decision-making.
3. To equip Neighborhood House and “parenting hub” staff with the ability to update and
manage website content.
Examples: Travel Portland Venue Finder, NYC Community Safety Initiative
Challenges
● Centralizing programming information, events and resources and linking to multiple
sources that each have different schedules for updating their content.
● Providing a website that is accessible to people from many different communities, people
with disabilities, people who speak multiple languages and our focal population.
● Serving parents in underserved communities. Please include examples of your
experience working with people with disabilities or developmental delays, people from
different cultural backgrounds and/or people whose first language is not English.
Audience / Focal population
Families with children, especially:
Families of color,
Families involved with the child welfare system, including parents, relatives and foster families
Families navigating poverty
Families who are housing insecure
Families navigating mental illness and addiction
Fathers
Foster parents
Immigrant & refugee families
Incarcerated parents
Parents of children with developmental delays or disabilities
Parents in recovery
Single parents
Teen parents
Languages spoken (top five most common in bold): Arabic, Berber, Burmese, Cantonese, Dari,
Farsi, Korean, Kuchen, Lingala, Mandarin, Mien, Nepalese, Romanian, Russian, Somali,
Spanish, Swahili, Thai, Ukrainian, Vietnamese, Zomi.
Please submit your proposals to alacia@alaciajayne.com with the subject line “MPEH
Website Proposal” no later than midnight on May 25, 2022. For large files, please upload
files to Dropbox or another FTP site and email a link to your proposal. Two to three vendors will
be invited to present their proposals via Zoom to our decision panel.

